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Todayôs Presenters:

DeDe Heid ðAccount Executive
ÅProcess Improvement Orientated

ÅNon-Profit Experience

ÅPartnership Based

James BottðAccount Manager
Å7 Years Direct Mail Experience

ÅConsultative Approach to Direct Mail Projects

ÅOverall Cool Guy
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Todayôs Agenda:

Å The Essentials of Non-Profit Mailing

Å Legal Advertising

Å Flat Sequencing System

Å Drop Shipment Services

Å Move Update Requirement & Intelligent Mail Barcode

Å Smart Mailing Tips
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Rates Effective May 12, 2008* non-profit

Standard 

Bulk

First Class 

1.0 oz

Average PostageðLetter Rate $.122 $.220 $.347

Average Additional Postage Due - $.098 $.225

Average Additional Postage Dueð

5,000 Piece Mailing - $490.00 $1125.00

*Average postage is based on automation discounts.  Rates effective May 12, 2008.

Qualification for Non-Profit & Standard Bulk Mailing is 200 pieces.

Qualification for First Class Mailing is 500 pieces.

Rates Effective May 12, 2008* non-profit

Standard 

Bulk

First Class 

1.0 oz

Average PostageðFlat Rate $.261 $.393 $.533

Average Additional Postage Due - $.132 $.272

Average Additional Postage Dueð

5,000 Piece Mailing - $660.00 $1360.00

Why Todayôs Seminar?
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The Essentials ïNon-Profit Mailing Regulations:

First Class Mail Matter ïFirst Class Rates

Å Invoices

Å Bills

Å Statements 

Å Personal Correspondence

The Peninsula Players Theatre was preparing their 14,000 pc annual appeal 

mailing, and decided that they wanted to send hand signed letters to their top 

75 donors from the previous calendar year. As these 75 letters had handwritten 

notes, they were considered personal correspondence and had to be mailed 

at the 1st class postage rates.

Case Study #1
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The Essentials ïNon-Profit Mailing Regulations

ÅMinimum 200 Pieces

ÅCannot Lend Status

ÅReturn Address For All Mail Pieces

ÅAll non-profit mail pieces must have a return address

ÅReturn address must be the address on file at the post office of entry

ÅMultiple return addresses can be on file (Postal Form 3624)

ÅOrganizations can have non-profit status at multiple post offices (Postal Form 3623)
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The Essentials ïNon-Profit Mailing Regulations (cont.)

ÅAppeals Mailings vs Statements

ÅñAlways Askò

ÅReply Mail Automation Compatibility

ÅRisk auto discount $.06-.08/pc

FulfillNet customer elected to ñroll the dice,ò and mail without a barcode on their 

#9 reply envelope.  As a result, the 2213 pc mailing had a non-auto surcharge of 

$.061/pc or  $134.99.

Case Study #2
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The Essentials ïNon-Profit Mailing Regulations: 

Advertising Restrictions:

ÅCannot list, endorse or advertise

ÅGeneral exception

Ålisted as sponsors, donors or supporters 

Ålevel of commitment (i.e. gold members gave $10,000.00)

ÅNo contact information for the donors or supporters

ÅPhone number, address, website or email
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Without ñSponsored by,ò this piece would have advertising for Festival Foods.
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Legal Advertising: 

Non-Profit Periodical Style Publication

ÅPublication must have a title

ÅFormed from printed sheets

ÅAt least 25% non advertising content per issue

ÅSame postage rates as regular non-profit standard rate

Please reference DMM 703.1.6.8 for further details regarding these publications.
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Legal Advertising: 

Non-Profit Periodical Style Publication

ÅPossible revenue stream

ÅAdvertisers can defray mailing costs

ÅAble to mail more often or to wider audiences

ÅIncreased visibility for your sponsors/advertisers

Please reference DMM 703.1.6.8 for further details regarding these publications.
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Legal Advertising: 

Non-Profit Periodical Style Publication

ÅI.D. statement within the first 5 pages of the publication

ÅTitle of the publication 

ÅIssue date 

ÅIssue number 

ÅFrequency of issue  

ÅName/Address of the authorized organization 

ÅAddress matches the approved address on file

ÅThe frequency may be ñirregularò

Please reference DMM 703.1.6.8 for further details regarding these publications.
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Legal Advertising:

Non-Profit Periodical Style Publications

Non-Profit Periodical Style Publication

ÅTraditional Advertising 

Åproducts, services, sales and discounts and contact information.

T.I.F. Limitations

ÅT.I.F.: Travel, Insurance and Financial.

Please reference DMM 703.1.6.8 for further details regarding these publications.
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Legal Advertising ïTravel Restrictions:

Non-Profit Periodical Style Publications

ÅTravel arrangement advertisements cannot mail at non-profit if it contains: 

ÅTransportation specifics

ÅDestination

ÅAccommodations

ÅDay trips without accommodations are OK

ÅBusiness card style advertising for a travel agent is not allowed.

Please reference DMM 703.1.6.4c for further details regarding these publications.
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Legal Advertising ïTravel:

Non-Profit Periodical Style Publications

Eligible at Non-Profit Rates

ÅñTravel with First Holy Church on a spiritual retreat.ò

ÅñCome with the Green Bay Historical Society on our annual History Buff Tour.ò

Please reference DMM 703.1.6.4c for further details regarding these publications.

Ineligible for Non-Profit Rates

ÅñTravel with First Holy Church aboard United Airlines.ò

ÅñCome with the Green Bay Historical Society on a trip to the Wisconsin State Capital.

During the trip, we will stay at the luxurious Madison Hotel.ò
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Legal Advertising ïInsurance:

Insurance Advertisements cannot mail at non-profit if it contains: 

ÅSpecific Agent

ÅAny Commercially Available Insurance

ÅException ïif the insurance directly relates to the non-

profitôs core mission and is not commercially available 

Åexample AARP 

Please reference DMM 703.1.6.5c for further details regarding these publications.
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Please reference DMM 703.1.6.4a for further details regarding these publications.

Legal Advertising ïFinancial:

Advertising for credit, debit, or ATM cards is never allowed.

Credit card names/logos are allowable when related to payment only.

ÅMust be in a payment area of the mail piece

ÅCannot endorse a particular credit card

Banking services or financial services are permissible.

ÅCannot mention financial cards

Case Study #3

The Fox Cities Performing Arts Center is now allowed to put the Visa, MasterCard and American Express 

logos on their ticket ordering page of their brochures  because that directly relates to selling tickets to their 

shows.
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Flat Sequencing System:

Å Reduce manual sorting time
Å52 billion pieces of flat mail in 2007

Å Standardize address block location

Å Letter-size pieces unaffected

ÅEffective date March 29, 2009
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Enveloped or Polybagged Flats (no open edges):
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Bound or Folded Flats (has open edges):


